What is the role of tobacco control advertising intensity and duration in reducing adolescent smoking prevalence? Findings from 16 years of tobacco control mass media advertising in Australia by White, Victoria M. et al.
  
 
 
This is the published version:  
  White, Victoria M., Durkin, Sarah J., Coomber, Kerri and Wakefield, Melanie A. 2015, What is the role of tobacco control advertising intensity and duration in reducing adolescent smoking prevalence? Findings from 16 years of tobacco control mass media advertising in Australia, 
Tobacco control, vol. 24, no. 2, pp. 198-204.    
Available from Deakin Research Online: 
 
 
 http://hdl.handle.net/10536/DRO/DU:30073537      Reproduced with the kind permission of the copyright owner.  "This article has been accepted for publication in following peer review and can also be viewed on the journal’s website at http://dx.doi:10.1136/tobaccocontrol-2012-050945"   Creative Commons Attribution noncommercial  
 
Copyright : 2015, BMJ Publishing Group 
 
group.bmj.com on March 8, 2015 - Published by http://tobaccocontrol.bmj.com/Downloaded from 
group.bmj.com on March 8, 2015 - Published by http://tobaccocontrol.bmj.com/Downloaded from 
–
–
–
†
†
group.bmj.com on March 8, 2015 - Published by http://tobaccocontrol.bmj.com/Downloaded from 
figroup.bmj.com on March 8, 2015 - Published by http://tobaccocontrol.bmj.com/Downloaded from 
–
≥ ≥ ≥

–


† –

f ‡ – g f – g
–
† –
‡ –
–
–
≥ ≥ ≥
group.bmj.com on March 8, 2015 - Published by http://tobaccocontrol.bmj.com/Downloaded from 

